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FROM MONOMODAL  TO 
MULTIMODAL/MULTISEMIOTIC/CONVERGENCE JOURNALISM
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illustrated news stories

illustration
in The Times: 
Lord Nelson's coffin
January 10, 1806
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The world's first illustrated 
weekly news magazine: The 
Illustrated London News

- Launched on Saturday 14 May 
1842

- engravings
- published weekly until 1971 
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1855: Colored News
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The 1990s and the new millennium: 
the Information Age

“A new media platform, the Internet: its birth, with the 
proliferation of information sources and criss-crossing
interconnected networks, has changed the way information is 
gathered and assessed to the point that “the audience 
relationship with the news is transformed from passive to 
active, enabling them to contribute, challenge and correct the 
journalism” (Lee Wright, Peter 2010: 76).

à Information has gone GLOBAL (global coverage)





Multimodality in the Media:

Through the centuries: from pictures to photos, 
from videos to sound, from intra-textual to inter-
textual links, the ‘news piece’ has given way to the 
- ‘news package’ / ‘multimodal story’ (Kolodzy

2013).
àthese modalities are constitutively intertwined.

“Multimodality refuses the idea of the ‘priority’ of 
the linguistic modes; it regards them as partial 
means of making meaning. (Kress 2011: 46)
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� the ‘monovocality’ of traditional Media has given 
way to the ‘multivocality’ of digital networks

� the communicative material is not an end-text, but 
rather can constantly be updated with further 
information and comment at different levels

� the very term text encompasses not only the spoken 
and written language, but also sounds, music, 
videos, and graphs, among other modes.
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At present



Susan BEDNAREK / Helen CAPLE (2012) News Discourse, 
London: Sage

“we consider discourse as multimodal, or multisemiotic, 
that is, not being restricted to the semiotic system of 
language alone but, crucially, also incorporating the semiotic 
system of images.”
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HEADLINE: title of the story; when clicked, 
it often takes a reader to a separate page for a 
more detailed presentation

TEXT: body of the story; it may be either
contained in one page or broken up into
several connected links

PICTURE(S), including thumbnails

GRAPHIC: the logo, drawings, illustrations
related to the news story
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� RELATED LINKS: either highlighted within the 
paragraphs of a story or to the side or bottom of a 
page. This is a unique feature of the web that allows
a reader to have a deeper understanding of the 
background of the story.

� AUDIO: sound, music or voice-over recorded as a 
stand alone or mixed with a slide show or video

� VIDEO: with a sound bite or a separate news video 
package that accompanies the text of the story
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� Each medium does not replace or outrun the others, 
but rather “carries different aspects of the story to 
ensure cross-promotion and retain reader/viewer 
interest” (Harrison 2008: 46), thus enhancing 
knowledge and making it easily accessible to everybody. 

� dynamic rather than static integration of each Media 
component:  the end users actively contributes to the 
communicative act by personalizing the final output 
according to their own interests.
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� News transmitted via social media sites is the typical example of 
unmediated journalism. 

� Every single news update reaches us in the form of a(n instant) 
message; 

� once the message has been received, if we intend to read on, we 
click on the link, widen up the scope of our knowledge and may 
also reply by providing further data easily accessible to everybody;

� ‘real-time reaction’ à instant feedback (replies or re-
tweets) à from the once ‘one-to-one/few’ e-mail communication 
to mass communication.

The age of social networks and of 
citizen journalism
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Loccatelli, Giovanna (2011) Twitter e le rivoluzioni. La primavera araba dei social network: 
nulla sarà più come prima. Roma: Editori Internazionali Riuniti, p. 81.



Citizen journalism
Arianna Huffington, co-founder of the Huffington Post, a news website 
in the vanguard of integrating news with social media, remarks that 
people “don’t just consume news, they share it, develop it, 
add to it—it’s a very dynamic relationship with news” 
(quoted in the Economist, special report on “The news industry”, July 
9, 2011). 







Social media place us on a live microphone, or even 
camera, all the time; 

KEY DIFFERENCE from institutional, mainstream 
forms of journalism, of news-reporting and news-
making: social networks are unmediated. 
EX: Twitter, Facebook, blogs, and YouTube



Twitter
� Launched in 2006
� the SMS portal of the Internet, offering a social networking and micro-

blogging service which enables “its users to send and read messages 
called tweets. 

� Tweets are text-based posts of that until 2018 were up to 140 characters 
displayed on the user’s profile page” (Twitter website) in reversed 
chronological order and posted via a range of technologies such as 
mobile phone, instant messaging clients and the web. 

� Now they are 280 characters. But Twitter CEO Jack Dorsey said that the 
expanded tweet length hasn’t actually changed the length of messages 
people are sending out — but it has led to more engagement.

� It has been the main communication channel among Iranian protesters in 
the aftermath of the 2009 elections and one of the most exploited 
communicative tools for news-sharing in the 2011 Arab spring as well.



Facebook
� launched in 2004
� not been intended for exchanging news, though now it connects 

millions of people around the world and helps to share information 
on any topic; 

� Present: over 750 million active users exploit this social network 
to exchange messages which are also news-related; 

� yet the specificity of personal profiles set up on Facebook tends to 
produce opinionated texts, rather than actual breaking news 
updates.



Blogs
� the epitome of unmediated journalism
� they can be opened by professional journalists and by ordinary 

citizens, thus leading to the so-called ‘citizen journalism’ of 
the web, which anybody can read and which can uncover 
mines of information. 

� the most basic unit is the ‘post’, an individual message, 
frequently a comment to a previous post, logged in by a 
submitter with identifiable date and time of logging and—like 
tweets—presented in reversed chronological order on the 
blog page. 



YouTube

� YouTube is an unmediated web TV, a worldwide video-sharing 
community where the participants upload any sort of video clips. 

� Launched in February 2005 under the slogan ‘Broadcast Yourself ’ 
� It now witnesses a massive circulation of news-related videos; 
� by means of the ‘video-response’ option, YouTubers can post videos 

to reply to and comment on previously posted videos;
� on YouTube dialogue the interaction is mostly by means of video clips. 
� Hence, any sort of material, including news stories, can be constantly 

updated and integrated with further details, which are first and 
foremost visual, but which may also include—as they frequently do—
spoken and written language, sounds, and music.
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